«Philip Kotler & Seth Godin on The Future of Marketing»: To Event mou a¢noe
anotumwua

Me e€alpetikn emtuxia mpaypatomnoibnke otig 24 louviou 2026 to live online event
«Philip Kotler and Seth Godin on The Future of Marketing». Navw amno 400
GUMHETEXOVTEG TIapakoAoUBnoav dLadLkTuakd Eva amo Ta Tio onpavtikd marketing
events TTou €xouv Ttpaypatomnolnbei otnv EAAAdQ, evw deKAdEC eTALpEieg eMEAEEAV va TO
Blwoouv cuAloyikd pEoa anto Company Watch Parties - peta&v twy omoiwv n NEXT
GEN, n Nestlé Hellas, n Nova Telecommunications & Media, n NN Hellas, n I'p. Zapdving
ABEE, n BIANEZ= AE, n Algida kat n Info Quest.

Philip Kotler: To marketing mou aAAadel Jweég

O Philip Kotler mapouciace brand new optAia pe titho «Where Human Insight Meets
Intelligent Technology» Ttlo eTtikalpn Ao ToTE Kal cadwg TILo TOAUNPN.

210 eTtikevtpo: n petdBaon amno ta 4Ps ota 6Ps (Purpose, People, Partners, Population,
Planet, Prosperity) kal ot 8 TeXVOAOYLKECG SUVAHELG TIOU AVAKATATACCOUY ToV KAAdO - Al,
Generative Al, Machine Learning, loT, Metaverse, Blockchain, Drones, Robotics - 0xL wg
TAOCELG, AAA WE HoXAOUC AVATITUENC KAl EPTILOTOCUVNC.

H véa e€iowon mou mtpotetve: Performance Marketing + Strong Brand + Al + Innovation
= Competitive Advantage.

KAeivovtag, o Kotler uttevBUpLloe autod o tapapevel avaroiwto: «Transformative
marketing is not about selling more -it's about changing lives and improving society
while growing the business.»

Seth Godin: Xwpig script. Me aAn®eieg mou evoxAoUv.

O Seth Godin, avéBnke oTto «Brpa» Xwpig script, akplBuwg OTtwC eixe tpoavayyeiAet.
Baclopévog ota BLBAla tou «This Is Marketing» kal «This Is Strategy», ye tnvkeynote
opWAia Tou “Redesigning the Rules of Marketing Leadership to Stay Competitive”,
£depe 01O TPATEXL LOEEC TTOU TIPOKAAE OV, EVOXANCAV KAl - Yl 000UC AKOUoaY CwoTd -
AAAa&av tov TpOTIo TIoU OKEDTOVTAL.

MeTta&l Twv Bacikwy cnpeiwv Tng opiAiag tou:
¢ To marketing E&EKwva TPV XTIOTEL TO TIPOIOV -OXL HETA
e «Everyone» dev sival ayopd, TO HIKPOTEPO GLWOTO KOLVO EIval TO TAEOVEKTNHA
¢ Oumarketing leaders touAdve aAAayn, Oxt tpoidvta
e Epmotooulvn kal tpocoxn, Ta Hova assets oL TIPAYHATIKA HETPAVE
e Strategyisn't a map, it's a compass
e Culture eats tactics. Mavta.

«Safe is risky. The opposite of remarkable is very good.» AU0 ppdcelgTTou cuvoyloav
TO TIVEUA TNG OMIALQG TOU KAl EPEVAV OTOUC CUHHPETEXOVTEC TTOAU PETA TO TEAOC TOU
event.

Ta Executive Panels:'Otav n 8swpia guvavtd tnv eAAnVIKA ayopa

Metd t1g optAieg kat ta Live Q&A sessions, N okutaAn tepace og dUo Executive Panels
TTou £dwoav ouaoia Kat tpdén ota éca elmwonkKav.



To CEO Panel, utté tov cuvtoviouo tou Nwpyou ®paykakn (POLITISM Founder &
Consultant, kevtplkoU tapouclaotn tou event), prhoéevnoe touc Kwvotavtivo
Kwvotavtwonoulo (CEO, Coffee Island), Kwvotavtivo NanaAeEavdpn (CEO, KORRES
S.A.), AovOon Toito (Managing Director, Volton & Orizon) kat @o3wpn Zkayld
(President & CEO, SKAG S.A.). H culitnon eotiaoe oto ote 1o marketing otapatd va
eivat Aettoupyia kat yivetal emiAoyr] 510iknoNg - KAl TTwW¢ oL NYETEG TNG EAMNVLIKNC Ayopag
TO Blwvouv otnv tPAén.

To CMO Panel, uTto tov cuvtoviopo tou Apdcou Apdcou (Marketing Director, Brand
Growth & Digital Transformation), pi\o&évnoe touc lwavvn Kapwhakn (Marketing
Director, KIKO Milano), Koopd Kpokida (Chief Marketing, Digital Experience &
Sustainability Officer, Goody's—-Everest Group), Xpioto MamavdpomnouAo (Group CMO,
BOX NOW) kat ABnva MNontwo (Marketing Director Greece, Cyprus & Malta, The Coca-
Cola Company). H cudntnon avédelée Tl epapuoletal Tpaypatikd, Tt xpeladetal
TIPOCAPHOYN KAL TIOLEG NYETIKEC ATtOPACELG KAVOUV TN Sladopd oTnv EAANVIKA ayopd
onuepa.

To «Philip Kotler & Seth Godin on The Future of Marketing» anédelée 011 to marketing dev
eival amAwg Asttoupyia, eival ertidoyn nyeoiag. Kat ot otav n maykoopa okEPn ocuvavtd
TNV EAANVIKI ETIXELPNHATIKA TIPAYHATIKOTNTA, N oLZATNCON TTOU TIPOoKUTTTEL a&ideL va yivel
Kal VO OKOUOTEL.



